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Relationship to 9 Mile

638 respondents:
62.7% Women | 34.8% Men
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4

C i t y o f  E a s t p o i n t e  ·  A p r i l  8 ,  2 0 2 1

Favorite Aspects of 9 Mile

24.4%

12.4%

34.4%

7.4%

4.6%

4.0%

12.7%

Walkability
Access to public transit
Variety of 9 Mile businesses
Affordable housing
Quality of housing
Public art
Other (please specify)
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Satisfaction of Existing Conditions

Highly 
Satisfied Satisfied Unsatisfied Highly 

Unsatisfied
Types and diversity of businesses 3.7% 30.8% 25.2% 4.3%
Grocery store / food market options 3.5% 23.7% 38.9% 9.8%
Hours businesses are open 6.3% 52.1% 4.8% 1.0%
Parking 4.0% 38.8% 21.1% 4.2%
Sidewalks 5.8% 45.2% 11.4% 2.1%
Bike lanes 6.0% 10.7% 26.2% 14.7%
Green space 3.1% 12.5% 34.7% 14.5%
Public art 3.7% 13.2% 34.0% 12.3%
Safety as a pedestrian 2.3% 23.4% 31.2% 11.1%
Condition of bus stops 2.5% 13.7% 19.3% 4.6%
Frequency of bus stops 3.3% 14.8% 6.2% 1.8%
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Suggested Improvements
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Access 
Management

Principles:
• Limit the number of 

driveways.
• Separate driveways and 

conflict points.
• Prioritize interconnection 

between sites.
• Interconnections between 

adjacent sites is important to 
maintaining safe and 
efficient traffic flow.
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Access Management Strategies

• One driveway per parcel maximum on Nine Mile. Require 
side street access where practical.

• Consolidate driveways (two-way instead of two, one-way 
drives).

• Remove curb cuts where alley service access is available.

• Require continuous, sidewalks across driveways (min. five 
feet, <2% cross slope)

• Encourage shared access points, cross access agreements 
between adjacent sites.

• Limit the width of all driveways (18 ft. max for two-way traffic).



10

C i t y o f  E a s t p o i n t e  ·  A p r i l  8 ,  2 0 2 1



11

C i t y o f  E a s t p o i n t e  ·  A p r i l  8 ,  2 0 2 1



12

C i t y o f  E a s t p o i n t e  ·  A p r i l  8 ,  2 0 2 1

Greatest Transportation Priorities

17.14%

42.10%

47.62%

27.05%

6.10%

22.29%

64.38%

6.86%

Wider sidewalks More sidewalks
crossing to get
across 9 Mile

Safer streets (as a
pedestrian or

cyclist)

Improved bus stop
amenities (ex:
cover shelter,
benches, etc.)

Improved
frequency of bus

lines

More business
parking

Upgrading and
maintaining
existing road
infrastructure

Other (please
specify)
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Public Transit 

Concrete pad

Covered shelter

Comfortable seating

Bicycle parking

Lighting

Signage

Trash / recycling cans

Other (please specify)
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Transportation 
Enhancements
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New Development

68.2%

53.7%

49.3%

69.5%

54.3%

Sit-down restaurants Outdoor seating for dining Breweries / distilleries Farmers market Parks and green spaces

Least Desired:
• Multiple-Family
• Drive-thru 

Restaurants
• Professional Office
• Pharmacy / Clinic
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Change to Uses to Support Walkable, Mixed-Use

Undesirable Uses
• Adult entertainment
• Drive-through restaurants
• Gasoline stations
• Gun ranges
• Self-storage facilities 

Desired Uses
• Art gallery / studios
• Brewery / distillery
• Farmers’ market
• Fitness studios
• Bicycle-share / rental 

facilities 
• Outdoor seating
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